


Newspoll weighs up the nation’s views
Almost half of women admit to having 
actively tried to lose weight at least 
once during the last 12 months, with 
more than 1 in 10 overall having tried 
three or more times. 
These are the findings from the most recent 
wave of a tracking survey which Newspoll 
has been running on behalf of WeightWatchers 
over the past 3 years.

The latest survey showed that women aged 
18-49 are significantly more likely to have
   

attempted to lose weight than those in older 
age groups. Further, those aged 18-34 
are twice as likely to have attempted to lose  
weight on multiple occasions than their 
older counterparts. Despite this, it is actually 
those in the 35 plus age group who are more 
likely to consider that they are at least a little 
overweight.

The survey has also shown that many 
women have a somewhat distorted view of 
their own weight. For example, around 1 in 
4 women who have a Body Mass Index 
 

(calculated by taking into account a person’s 
height and weight) which is in the high to 
very high range describe themselves as 
“being about the right weight”.

These findings, together with a selection of 
brand measures form part of a range of 
both ongoing and topical measures which 
WeightWatchers have used to help guide 
and monitor their marketing activities and 
communications. 

Latest survey conducted among a representative sample of 
600 females aged 18+ using the Newspoll Telephone Omnibus.



Online or telephone - just ask Newspoll cont’d

Wine Online 

For this reason, telephone remains the 
‘gold standard’ for estimating market size, 
measuring the overall impact of marketing 
campaigns or getting any accurate read 
on the whole population.

  Newspoll provides both online and 
telephone and, in fact, has a number of 
clients who are using both. We have 
considerable experience in each 
methodology enabling us to have a clear 
perspective on their relative strengths and 
weaknesses. 

So feel free to contact us to discuss which 
approach is best suited to your research 
needs.

A leading Australian wine maker has made 
use of the Newspoll Online Omnibus to 
test the message take out on its latest ad 
campaign for its innovative varietals.

After seeing four different full screen print 
ads, regular drinkers of bottled wine aged 
between 18 and 64 were asked a series of 
questions to measure:
 image perceptions of the brand based        
 on the set of ads
 the campaign‘s effectiveness in                
 communicating specific messages.

Results, including analysis by frequency of 
drinking bottled wine and buying behaviour 
of the brand were provided, together with 
verbatim responses.

Of particular value was the richness of the 
open ended responses which will be used 
to assist in the ongoing development of the 
campaign.

If you would like to find out about how our 
Omnibuses can help measure the 
effectiveness of your advertising please 
contact a Newspoll representative.
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“He was there from the early days when 
each of us had to do everything ourselves 
from getting the business, designing the 
study, writing the questions then printing, 
rotating and collating the questionnaires.  
On many occasions Colin even hand 
delivered the report to the client.  No-one 
more than Colin was prepared to chip in 
and do whatever it took to get the job 
done and satisfy our clients.

”He was the greatest revenue generator in 
Newspoll’s history.  Colin was great at 
client service and over the years I often 
received glowing praises from his many 
happy clients. 

“As well as client service Colin was a mentor 
to many of our younger researchers. He 
was a jack of all trades and managed to 
ensure the office amenities all functioned 
smoothly as well as performing his client 
service duties.  

“I know he will be greatly missed at 
Newspoll  but I’m sure Colin’s legacies will 
continue for a long time.  We wish Colin all 
the best for the future and hope he and his 
wife Julie share many decades of great 
times together.” 
  

Colin Hangs Up His Questionnaires cont’d

Conducted on Newspoll’s Online Omnibus in January 2007 amongst 713 adults aged 18-64 in Sydney, Melbourne, Brisbane, Adelaide 
and Perth.  Results were post weighted to the adult population using current Australian Bureau of Statistics population estimates.




